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Marketing I Course Outline

Mr. Lieberman
slieberman@pobschools.org 
Course Description

This course includes the study of basic economics, marketing segmentation, consumer a behavior and job interviewing techniques.  The second semester deals with advertising, creative selling, and marketing management.  The emphasis is directed to marketing case problems.  Here the student applies classroom knowledge to solve marketing problems. The marketing students are also eligible to join DECA, a national association of marketing-related contest on the local, state and national levels.

Course Outline:

· The World of Marketing:
Marketing is All Around Us

Basic Marketing Concepts

· Economics Essentials

The Free Enterprise System

Global Economics

· Business and Marketing Essentials 

Business and Social Responsibility
The Global Marketplace

· Career Planning

Identifying Careers opportunities

Finding and Applying for a Job

Job-Interview Project and Resume Folder

· Product Planning

Product Planning

Branding, Packaging and Labeling

· Selling

Preparing for the Sale

Initiating the Sale

Presenting the Product

Closing the Sale

Sales Presentation Project and Sales Information Report

· Promotion

Promotional Concepts and Strategies

Visual Merchandising and Display

Advertising

Preparing Print Advertisements

Required Materials:

· You will bring to class either a notebook or binder, a folder for                                          

           Handouts and review sheets, and a blue/black pen. 
Homework/Class work Assignments: 
· Homework Assignments for each chapter will be given a due date. 

· NO HOMEWORK will be accepted after the assigned date.  

· Class work assignments are given to be completed during class.  Failure to complete the assignment will result in a lower HW/Class work average.

· Homework assignments MUST be in your handwriting-unless otherwise stated.
EXAMS, TEST, QUIZES:
· Tests will be given after each chapter.

· Midterm Exam is a Formal Interview (7% of your final grade)
· Final Exam in June is a Final Project. (13% of your final grade)
GRADING POLICY:
· Your quarter average will include: 

· Test, Quizzes, and Projects
60%

· Homework and Classwork 
20%
· You will receive a grade for your homework/class work assignment.  Each assignment will be out of 3 points.  0 = No Effort; 1 = Minimal Effort, 2 = Average Effort, 3 = Excellent Effort
· Class Participation 

20%
· Class Participation is made up of your Attendance, Lateness (3 late’s = 1 Cut), Behavior, Class Preparation, and Computer Lab participation.  
· Your final average will include:  

·  Q1, Q2, Q3, Q4 20% Each
· Midterm 7%
· Final Exam 13%
Optional:  DECA-An Association of Marketing Students

You have the opportunity to join the co-curricular marketing club-DECA.  Our members must be in Marketing I or have taken the course and be enrolled a full year or 2 half year business courses.  The goal of this organization is to develop future leaders in marketing.  

This goal is accomplished through many activities-educational, professional, civic, social and competitive.  Our DECA members compete in marketing contests on the local, state and national levels.  Your will hear more about DECA from our DECA Officers. Watch for details!!
IMPORTANT DATES!!!
· Nassau County Competition: Freeport High School: Saturday, January 7, 2017

· New York State Competition: Rochester, NY: March 8-10, 2017 (leave March 8th VERY early in the morning)

· International DECA Competition: Anaheim, CA: Tuesday, April 25 -Sunday, April 30, 2017

All dates subject to change based on the discretion of NYS and / or International DECA
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